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Shopping Mall Promotions – Shopping malls are under 
increased pressure to increase foot traffic, as the big-box stores 
such as Target, Khol’s, and Sports Authority, take increasing 
market share.  Similar to the department stores, malls are 
running promotions where customers who purchase a total of 
$50 or $100 of merchandise at mall retailers receive a free 
music download or ringtone card.  Qualifying customers, bring 
their receipts to the customer service center to receive their 
download card.  Often the malls look for a co-sponsor, such as 
a local radio station, for the promotion.

Early Bird Shopper Promotion – Looking to drive customers 
to make your store the first stop of the day, reward the first 500 
shoppers at each location with a music download card.

Employee Motivation and Training – Reward sales staff 
for promoting specific brands, achieving sales targets, credit 
card applications, and customer service.  The music download 
cards are an ideal reward as the young, hip employees are sure 
to have an iPod or MP3 player.  

Back-to-School Promotions – Back to school shopping is now 
the second largest retail sales season after Christmas.  According 
to the National Retail Federation's 2007 Consumer Intentions and 
Actions Back-to-School survey, families with school-age children 
are expected to spend an average of $563.49 on back-to-school 
merchandise.  Retailers and brands are looking to grab their share 
of this lucrative market.  The music download and cell phone 
entertainment cards are ideal for targeting tweens, teens, and 
college students who are the primary decision makers of the back 
to school shopping season.
 • Department Store Promotions – Belk looking to increase  
   store traffic and sales for its big one day event, gave away  
   5-music downloads to customers who purchased $40 or more  
   in the Juniors’ or Young Men’s Departments.  
 • Brand Promotion – Levi’s was looking to boost sales of its  
   Levi and Dockers brand pants at Navy Exchange locations.  
   The solution? Music downloads cards good for three music  
   downloads and the chance to instantly win an iPod Shuffle.   
   The music cards included an additional scratch off area on the  
  front. Hidden beneath the scratch off was a message notifying  
   the cardholder if he or she was a winner?  Adding some iPods  
   into the mix and incorporating the instant-win component,  
   generated a lot of excitement and is a great way to elevate a  
   promotion for a limited cost 
 • Over Looked Retail Opportunities – Office supply store,  
   eye-glass shops, hair salons, musical instrument and sporting  
   goods stores. Keep in mind, most retail stores receive co-op  
   dollars from their vendors to run promotions aimed at 
   increasing sales.


