— With mortgage rates at
an all-time low and a government push for new home loans and
refinancing, banks are competing to connect with consumers and start
the loan application process. The Instant Win Mystery Promotion —
which features guaranteed digital incentives such as music downloads
along with bigger prize giveaways such as big screen TVs, iPods or big 5 FREE
money prizes — is the perfect solution to capture qualified leads. To find ic Down\oads
out what they have won, people must first log onto to the instant win Mus
engine and register via an online form that can be customized for the
bank. Direct mail pieces featuring an instant win mystery code can be
sent to prospects inviting them to go online and register to find out what
they have won. The promotion can also be advertised via radio or email
prompting people to stop by a bank branch to obtain their Instant Win
Mystery Card.

a AssociatedBank

Student Loan Application Promotions - Recent trends

show an increase in the role banks play in generating and servicing

student loans. Music downloads, ringtones or custom skin cards are

ideal for enticing students to apply, complete their application

online, or reward early applicants. A regional bank recently

acquired a large email marketing list of college bound high school

seniors. Students were sent an email offering 10-FREE Music

Downloads when they completed their application online. The I wrwin UQIQQ\BNE{R};
music download website and code were emailed to the students, ENOVYOURFTEET
saving the cost of the card, fulfillment, and postage.

New Account Promotions - Reward customers who open a new
checking, savings, or CD account with a music download card. A local
bank recently rewarded all new accounts with 5-FREE Music Down-
ew customers were entered into a drawing for a
anch. This is an ideal promotion for local banks
ted near a college campus to generate new
the promotions start in the early summer (when
duct their orientation tours) through the first

1

anks to encourage paperless, online banking alternatives.
Not only is this earth friendly, but a cost savings for the bank.
Rewards existing customers who try online banking. Provide
customers with a FREE Personalized Skin code for their cell phone,
iPod or MP3 Player after they sign up for paperless statements or
have successfully paid four bills online.

— College students are a prime
target for credit card issuers. Several large card issuers have successfully
used the music download or ringtone cards. Typically students receive the
3-5 song music download card when they complete an application at an
on-campus marketing event. An exciting option is to reward the credit
card holder with additional 25-FREE Songs or Personalized Skin cover
for their cell phone, iPod or MP3 Player when they complete their first
qualifying purchase.
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